We are talking so loud...can we hear
the customer?

Gary Evans
Environmental Programs Manager
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Wanna' Buy Some GREEN Power?!




Energy for Tomorrow - Customer Research

® Percentage program

m Renewable Energy! (Not Green)

m Use Blue
m Show Wind Turbines

m Simple information
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eep It Simple
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New Messaging
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2005 Spring Campaign: Direct Mail

Messages:

m Preserving the environment for future
generations.

m [t’s similar to planting two acres of trees or
parking an SUV for 12 months.

m You solve problems every day. Now you can
help up the environment every day, too.
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Response Rate: Test- Spring ‘05

Participation level Legacy Equivalence Action Total
25% Enrollment 36 51 105 192
50% Enrollment 23 38 86 147
100% Enrollment 20 32 56 108

Total 79 121 247 447




Response Rate Test Wave-Fall ‘05

Participation Level Equivalence Action Total
25% Enroliment 33 112 145
50% Enrollment 15 60 75
100% Enroliment 15 41 56

Total 63 213 276




Problem Solver: 05 Fall Direct Malll

Response Cost per
Segments Rate Enrollments Letters Sent Acquisition
10 - Second City Elite 1.45% 105 7,247 $ 20.71
3 - Movers & Shakers 1.14% 145 12,683 $ 26.24
14 - New Empty Nests 1.34% 211 15,786 $ 2244
15 - Pools & Patios 1.07% 180 16,784 $ 27.97
5 - Country Squires 1.04% 303 29,203 $ 2891
2 - Blue Blood Estates 1.23% 92 7,458 $ 2432
12 - Brite Lites, Li'l City 1.22% 131 10,764 $ 2465
Control Group 1.23% 198 16073 $ 2435
Total 1.18% 1365 115,998 $ 25.49




2006 Direct Mall

m Use Problem Solver letter:

You solve problems every day. Now you can help make
a difference in the environment every day, too.

m Works for Business!
m 1st Touch/ 29 Touch : No difference
m 3 Waves Residential/2 Waves Business

m Results:
m Residential Enrollments: 2520
m Business Enrollments: 150
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Conclusions

m Renewable Energy

m Use of Wind Turbines- Blue, not green
m Let go of messages that don’t perform

m Simple Direct Mail with response card
m Problem Solver message

m “Make a difference,” don’t ask to help “clean”
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Gary Evans
Environmental Programs Manager
We Energies

414.221.3553
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